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AGENDA
Turning One-time Donations Into Long-term Donors

6 Steps to Establish Monthly Donors on #GT

Recurring Giving in MobileCause
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POLL

What were the results of your past #GivingTuesdays (check 
all that apply)?

1. We raised more than we hoped 
2. We raised less than we hoped
3. We acquired new donors
4. We established recurring donors 
5. We’ve never had a #GT campaign
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#GivingTuesday offers a unique opportunity to create an impact for your 
nonprofit. With a new approach to #GivingTuesday you can attract new donors 

and also create long-term recurring revenue for your organization. 
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TURNING ONE-TIME DONATIONS 
INTO LONG-TERM DONORS
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The #GivingTuesday Rundown
International day of giving that counters the widely recognized shopping days: Black Friday and Cyber Monday

December 3rd, 2019

The Challenges

§ Increased competition can make it hard to 
break out

§ The flood of messages sent to supporters

§ “Fighting” over match dollars you might 
not see

§ Expectations set too high

The Advantages

ü Opportunity for increased visibility

ü Chance to reconnect with donors

ü Heightened excitement around 
philanthropy

ü Receiving donations!



The image part with relationship ID rId13 was not found in the file.

8 | Turning #GivingTuesday Donors into Recurring Donors //  Tweet @MobileCause 

#GivingTuesday: Taking 
a Different Approach
Campaign Goals

• Shift focus to bringing in as many new donors 
as possible

• Goal = turn donors into recurring givers to 
create long-term value

• Steward a long-term relationship for long-term 
giving

• Set financial goals, but view #GT dollars as 
“bonus” revenue
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Recurring Giving: 
Revenue You Can 
Count On
Recurring donations provide reliable cash 
flow for your nonprofit

On average, recurring donors:

q Give more for more consecutive years than 
single-gift donors

q Give over twice as much annually as those 
who give one-time gifts

Fun Facts: 
$392 average recurring donation total 

$139 average one-time donation
Source: MobileCause
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Demonstrate the 
Clear Benefits to 
the Community

In the season of giving and commerce, 
show how your donors can make a gift 
to support others in the community.
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Visually 
Showcase a 
Gift’s Impact

The winter giving season is the 
perfect time to encourage people 
to consider a gift to your 
organization; provide them with 
multiple gift options and ways to 
complete their payment.
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Offer the Gift 
of Membership

A year-long gift provides ongoing 
opportunity/support for beneficiaries.
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Add Impact 
Metrics to Your 
Communications

Feature impact metrics and 
calls-to-action that highlight 
monthly giving to your website 
and communications. 
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Engage each donor segment 
differently to encourage 
sustained giving from each one.

Communicate by 
Donor Segment
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Thank, Follow-Up and Cultivate

Ø Write personal thank you notes to donors and 
volunteers

Ø Share campaign updates and how gifts will be used

Ø Create donor spotlights

Ø Continue to cultivate donors

Ø Give shout-outs on social media with images or 
video with a campaign recap

Ø Follow-up with recurring donors all year to establish 
deeper connections
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“With a shift in your #GivingTuesday focus to create 
long-term relationships and cultivate meaningful relationships, 

you can transform this one global giving day into a steady revenue 
stream of monthly donors excited to support your cause.” 
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6 STEPS TO ESTABLISH NEW RECURRING 
DONORS THIS #GIVINGTUESDAY
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Optimize Your 
Forms to Encourage 
Recurring Giving
• Set “Recurring” as the default gift type for #GT 

donation forms

• Makes it easy for donors to automate giving 
throughout the year

• Lower suggested donation amounts; new 
#GivingTuesday donors need to develop a 
deeper relationship with you before donating 
larger amounts

1
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Incorporate 
Language about 
Sustained Giving
Impact metrics help donors understand how their 
recurring gifts will make a difference

1. Establish suggested donation amounts and 
show what each amount can do

2. Provide the amount you need to meet to 
accomplish a goal

2

Pro Tip:
Compare donors’ daily expenses to a donation amount.



The image part with relationship ID rId13 was not found in the file.

20 | Turning #GivingTuesday Donors into Recurring Donors //  Tweet @MobileCause 

Prompt to Turn 
One-Time Donations 
into Recurring
• Add a smart pop-up that encourages one-time 

donors to give monthly

• Offering a recurring donation prompt can 
increase giving by 64%! Source: NextAfter

• For those who upgrade to a recurring gift, 
recommend a donation amount that is 60% 
of their one-time donation 

3

Fun Fact:
Only 14% of organizations prompt one-time donors to 
upgrade to a recurring gift during the donation process. 
Source: NextAfter
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Set a Goal for 
Recurring Donors 
on #GivingTuesday
• Bypass announcing monetary goals for #GT

• Instead, let donors know the number of 
recurring pledges you’d like to achieve in a 
single day

• Provide goal updates throughout the day

• Tag recurring donors in your social media 
updates (remember to ask their permission 
first)

4

Pro Tip:
Remember: even the smallest pledges 
add up to a sizeable yearly donation! 
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Send Timely 
Acknowledgements
• Thank you messages sent via text and email 

lets donors know their gift was received and 
appreciated

• Automate sending branded tax receipts when 
gift is received as it begins cultivating the 
relationship

• Acknowledge recurring donors’ special role in 
your mission

5
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Thank Monthly Giving 
Donors Often
The monthly donation may be “set it and forget it” 
for donors, but your gratitude should be 
continuous.

• Thank recurring donors multiple times 
throughout the year, including during your #GT 
campaign

• Send recurring donors personalized updates 
and thank yous via text

• Write compelling thank you messages with 
impact stories and updates that demonstrate 
the cumulative impact donors are making

6

Fun Fact:
91% of organizations stopped 
acknowledging recurring gifts 
by month three Source: NextAfter
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RECURRING GIVING IN MOBILECAUSE
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Counting Units

6

Fun Fact:
91% of organizations stopped 
acknowledging recurring gifts 
by month three Source: NextAfter

http://mobilecause.me/units

http://mobilecause.me/units
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Recurring Donation 
Options

6

Fun Fact:
91% of organizations stopped 
acknowledging recurring gifts 
by month three Source: NextAfter

http://mobilecause.me/recurring

http://mobilecause.me/recurring
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Create Segment

6

Fun Fact:
91% of organizations stopped 
acknowledging recurring gifts 
by month three Source: NextAfter

http://mobilecause.me/segment

http://mobilecause.me/segment
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CLOSING
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SUMMARY
Turning One-time Donations Into Long-term Donors

6 Steps to Establish Monthly Donors on #GT

Recurring Giving in MobileCause
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Recurring Donations
http://mobilecause.me/recurring

• Step by step guide to your Recurring Gift 
options in your MobileCause activities

6

Fun Fact:
91% of organizations stopped 
acknowledging recurring gifts 
by month three Source: NextAfter

http://mobilecause.me/recurring
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#GivingTuesday Kit
http://mobilecause.me/gt

Want more strategies for your #GivingTuesday 
campaign? Visit the “#GivingTuesday Kit” page in 
our Knowledge Center for your one stop shop for 
everything #GT!

6

Fun Fact:
91% of organizations stopped 
acknowledging recurring gifts 
by month three Source: NextAfter

http://mobilecause.me/gt
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QUESTIONS & ANSWERS
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THANK YOU FOR 
JOINING OUR CLASS TODAY.

training@mobilecause.com

Customer Support Team // support@mobilecause.com // 888-661-8804 ext. 2

Work on your campaign with our Digital Marketing Strategy team: http://mobilecause.me/dmsinfo

http://mobilecause.me/dmsinfo

