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TIMELY THANKING – 48 HOURS!

“If you don’t thank donors promptly, you’re 
destroying all the rest of your hard work.”

- Penelope Burke, Donor-Centered Fundraising



3 |  Thanking and Acknowledging Your Donors

USING GOTOWEBINAR
View Full Screen

• Handouts available for download
• Questions not answered in session will be answered in follow up email
• This is being recorded and a link will be sent out after the session

Show/Hide Controls

Ask Your Questions

View Responses from Speakers

Interact with us!
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AGENDA

Importance

Thanking donors

Acknowledging donors

Cultivating donors

Application
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SPEAKERS

LINDSEY HIMPHILL
Digital Strategist

LEAH LIBOLT
Senior Digital Strategist

SCOTT COUCHMAN
Training Manager
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WHY IS THANKING IMPORTANT NOW?

30% of all annual US 
donations occur in the 
month of December

10% of all annual US 
donations occur on the 
last 3 days of the year

New Year’s Eve is 
the most generous 

day of the year

DEC 
29

DEC 
30

DEC 
3130% 10%
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POLL
Have you thanked or 
planned your Thank You’s
for your #GivingTuesday 
and/or Year End Giving 
Donors?



THANKING DONORS:
ITS IMPACT

LINDSEY HIMPHILL
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WHY IT’S IMPORTANT TO THANK 
YOUR DONORS

45%
Is the average nonprofit

donor retention rate

4/5
First time donors will not

return to give again

59%
Of annual givers drop off

each year on average

LOSS LOSS LOSS

LINDSEY HIMPHILL
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6-7X
More expensive to acquire a 
new donor than to retain one

2-3X
More is spent by NPOs recruiting 
donor than he/she will give on first 

(and likely) only donation

20%
The cost to retain a donor 
than to acquire a new one

MORE COST EFFECTIVE TO KEEP 
DONORS THAN CREATE NEW ONES

NEW DONOR
$$$

NEW DONOR
$$$

NEW DONOR
$$$

LINDSEY HIMPHILL
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Source: MobileCause platform performance, 2017

AVERAGE NUMBER OF GIFTS TO 
AN ORGANIZATION BY A DONOR

80%

12% 5% 3%
1 time 2 times 3-6 times 7+ times
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LINDSEY HIMPHILL



12 |  Thanking and Acknowledging Your Donors

WHY DONORS DON’T GIVE AGAIN

Not acknowledged/thanked for previous gift

Not asked to donate again

Lack of communication about results

LINDSEY HIMPHILL



THANKING

LINDSEY HIMPHILL
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HOW TO RETAIN YOUR DONORS
They must:

Receive a 
timely and meaningful 

acknowledgement of their gift

Trust your organization 
to be a good steward 

of their funds

Understand the impact 
of their gift and 

what it helped accomplish

LINDSEY HIMPHILL



15 |  Thanking and Acknowledging Your Donors

SHARING 
APPRECIATION

• Follow-up emails

• Handwritten notes

• Thank-A-Thon

• “We are counting on you”

LINDSEY HIMPHILL
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CUSTOMIZE YOUR THANK YOU AND
SHARE ACROSS MULTIPLE CHANNELS 

Social Media

Thank You 
Page

Peer to Peer 
Page

LINDSEY HIMPHILL
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TIMING YOUR THANK YOU

Thank You Page 
(Immediate) E-Mail 

(Deferred)

LINDSEY HIMPHILL

Text 
(Fast Response)



ACKNOWLEDGING

LEAH LIBOLT
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• Donation page with acknowledgement opt in

• Tag to increase eyeballs on social media

• Tag will also increase sharing

@TAG: YOU’RE IT!

LEAH LIBOLT
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VIDEO
Increase Your Visibility
• People are more inclined to press a play button 

than they are to read a paragraph or two 
relaying the same message

• Videos are favored by Facebook and 
Instagram's algorithm 

• Live videos get the most visibility!

LEAH LIBOLT
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VIDEO IDEAS

LEAH LIBOLT
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DONOR SPOTLIGHTS
• Create a multichannel campaign once per month 

or more, spotlighting a donor. 

• Lots of ideas for content creation – video 
interview which can then be embedded on the 
blog and added to the website, uploaded to 
social media, screen shot included in an email 
blast.

• Tell it like a story: “Jane was always passionate 
about the environment. But when she found our 
local organization, she could experience it first 
hand.”

• Create sense of community and show diversity 
of donor base

LEAH LIBOLT



CULTIVATING

LEAH LIBOLT
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• Find out if your messaging is resonating with them.

• Learn their motivations for giving.

• Discover their preferred methods of communications.

• Help them feel invested in the organization.

Example: https://app.mobilecause.com/form/UiTsYw

WHY SURVEY YOUR 
DONORS?

LEAH LIBOLT

https://app.mobilecause.com/form/UiTsYw
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SEGMENT TO PERSONALIZE MESSAGES

LEAH LIBOLT
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DONOR ENGAGEMENT CYCLE

LEAH LIBOLT
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DONOR ENGAGEMENT CYCLE

LEAH LIBOLT

Showcase results Demonstrate impact Encourage giving again



APPLICATION

SCOTT COUCHMAN
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CREATE SEGMENTS

SCOTT COUCHMAN
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PERSONALIZED TEXT & EMAIL

SCOTT COUCHMAN
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PERSONALIZED EMAIL RECEIPT

SCOTT COUCHMAN



CLOSING
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SUMMARY

Importance

Thanking donors

Acknowledging donors

Cultivating donors

Application
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RESOURCES
Knowledge Center Articles

• How do I export a report of donations and donor information?

• How to Upload and Validate Mobile Numbers

• Where can I find my lists of mobile subscribers?

• How can I add a custom message to my Thank You page? 

Digital Marketing Services
Struggling to find the time, staff and resources to create and launch campaigns? Work 
with our Digital Marketing Services!

• http://mcause.us/dmsinfo

https://support.mobilecause.com/customer/en/portal/articles/2441274
https://support.mobilecause.com/customer/en/portal/articles/2441347
https://support.mobilecause.com/customer/en/portal/articles/2441252
https://support.mobilecause.com/customer/en/portal/articles/2441263-how-can-i-add-a-custom-message-to-my-thank-you-page-
http://mcause.us/dmsinfo
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NEXT STRATEGY CLASS: DAY OF GIVING

Text CLASS to 51555

Wednesday, January 23, 2019  11am to 12pm Pacific / 2pm to 3pm Eastern 



QUESTIONS & ANSWERS



THANK YOU FOR 
JOINING OUR CLASS TODAY.

training@mobilecause.com

Customer Support Team // support@mobilecause.com // 888-661-8804 ext. 2

Work on your campaign with our Digital Marketing Strategy team: http://mcause.us/dmsinfo


