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Access Code: 994-255-584 =

Audio PIN: 62 = a
I ' Talking: -
Chat Wlth us: Handouts available for download 9
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) v Questions/Chat  §
View Responses from Speakers JERsneneErp
1:‘4‘219M Thank you for attending today! Please
participate.
. How do | ask a question? —"
Ask Your Questions —
;) iend
Today's Class
* Questions not answered in class will be answered by email Webinar ID: 900-348-643

» This is being recorded and a link will be sent out after the session & GoToWebinar
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Facts and Figures
AGENDA Your Multi Channel Strategy
Communication Methods

ldeas with your MobileCause Account
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SPEAKERS

Digital Strategist

Training Manager
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What were the results of your Year-End
Giving campaign last year?

It was a great success!

Registration
Poll Results 25% We raised more than we expected.

28% We did not meet our goal.

329 We did not have a Year-End Giving
i campaign last year.
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How many communications

| or touch points of any kind
Class Poll did you send for your last

| Year End Giving Campaign?
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FACTS AND FIGURES



YEAR END GIVING - WHY SO IMPORTANT?

N

o)

30% of all annual US 10% of all annual US New Year's Eve is
donations occur in the donations occur on the the most generous
month of December last 3 days of the year day of the year
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YEAR END GIVING - STATS

280/0 of nonprofits raise between

26 - 50%

of their annual funds

ANNUAL FUNDS

from their year-end ask.
26 — 50% Y
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https://www.neoncrm.com/10-year-end-giving-statistics-every-fundraiser-should-know/

YEAR END GIVING - STATS

make between

1-3 donor
“touches”

of nonprofits for their year-end campaign.

27.6% of nonprofits surveyed make zero
“touches” for their year-end campaign
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https://www.neoncrm.com/10-year-end-giving-statistics-every-fundraiser-should-know/

KEEP THE MOMENTUM GOING

Keep the momentum you’ve created with #GT
going into Year-End

Keep your increased social media posting going too

No scaling back after #Giving Tuesday, the lead up from #GivingTuesday to Year End should be a steady beat
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YOUR MULTI CHANNEL STRATEGY



STORYTELLING g
IS the best marketing! |
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COMPELLING STORYTELLING

E}j @ MobileCause

Training

B Fundraising Strategy Videosg

COMPELLING STORYIELLING TO
ENGAGE DONORS AND BOOST GIFTS
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PERSONALIZED COMMUNICATIONS

PERSONALIZED
COMMUNICATIONS
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DIVERSIFY YOUR MARKETING

[—ﬂ
33 Direct Mail

ﬁ Social Media (Web)
BN s~ RESPONSE RATES

| Email
40 —
— | Text 0 )77 -
20— -7
h -~
o -~
10 |—
ors
% O$ do" 2 -
’ii\/ social mefi‘:d
Lnares OO DIRECT MAIL DIRECT MAIL DIRECT MAIL DIRECT MAIL
tnem o 9V¢ ONLY + WEB + EMAIL + WEB + EMAIL

https://www.mobilecause.com/blog-every-campaign-should-be-multichannel/
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https://www.mobilecause.com/blog-every-campaign-should-be-multichannel/

TYPES OF COMMUNICATION

Information on the organization

EXpOSItIOh and who/what it benefits
Detailed explanation of how
Impact money raised is used and what it
will achieve
Ask Requesting a donation or gift

Ensuring donors feel appreciated

Stewardship so they continue to be involved in
the organization and donate
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1 December 3 #GivingTuesday
Year End Giving W s
Campaign 8 9 10 11 12 13 14
E1/E2 S T
Calendar
15 16 17 18 19 20 21
KEY T1/T2
Channel 22 23 24 25 Christmas 26 27 28
M Mail I_\I/I_orning E/S S
S Social
E Email Mid-day
T Text Uie
29 30 31 1 January 2 3 4
Morning Morning E/S/T M/S/T
Type E E/S/T
® Exposition Mid-Day Mid-day
® Impact S/T SI/IT
@ Ask :
© Stewardship ;"e”'”g
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EASY TO DONATE ON YOUR WEB PAGE
oy 26%  Crotmessaging acoounted for
®  21%

51% of high-wealth donors
k ($200k+) prefer to give online
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EASY TO DONATE ON YOUR WEB PAGE

IN YOUR AREA

Find a Doctor

Our Mission

?ANNUALAPPEAI.ZOW
48 JOIN 0UR
o B3 JOURNEY

riy Diagnosis+Betier Treatments Lmproving Lives!

VASCULITIS FOUNDATION
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“ ‘\‘f?

atments

SUPPORT THE VF VIEW OUR EVENTS

Donate Now Get involved

Building upon the collective strength of the vasculitis community, the Foundation supports, inspires and
empowers individuals with vasculitis and their families through a wide range of education, research, clinical, and

awareness initiatives.

@ MobileCause




COMMUNICATION METHODS



TEXTING INCREASES GIVING

’ - i *eeo LTE e—
' 1:48 py

414-44

75% D Pi———

< MeSSageS

Detajls gB—~ S

https://a :
/vf/NLH»f)g 'mobllecause.com

Connect with your
supporters:

For year-end

v’ any time appeals, texting can:

v' anywhere :
v' offer a convenient

v" on any device way to give

v" help you increase
giving by creating a
sense of urgency
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TEXT TO INCREASE ENGAGEMENT

Thu, Nov 22 12:05

We at Peace Over Violence
are thinking of you today
and send our best
Thanksgiving wishes to you.
May your day be bright and
joyful! Text STOP to
Unsubscribe

Thu, Nov 29 1:48

Wishing you the best
Holidays spent in great
company and joy. Thank
you for your support this
year and we wish you the
best in 2019! Text STOP to
Unsubscribe

o WA o
OQOD ¢ O ¢
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TEXT TO INCREASE ENGAGEMENT

As we look to 2019, our
students are top of mind for
Catholic Schools of Broome
County. Click here to read
about a recent student
success:
https://csbcsaints.org/advan
cement/annual-fund/

Text STOP to Unsubscribe.

Bc MENU =
i

e a Donation Today.

the Progress of our Annual Fund Campaign.

ore information about the Saints Fund contact:
hret, Director of Institutional Advancement

: 607.348.0337

il: kehret@syrdiocese.org

Catholic Schools of Broome County

Seven elementary students had one goal in mind when they started their 2017-18 Odyssey of the Mind
season; a trip to the national competition in Ames, lowa. The All Saints Elementary team made up of:
Isabella O'Brien, 11, Christian Taber, 11, Giada Circensi, 10, Nader Sabewi, 11, Mack Patterson, 9, Linceln
Patterson, 10 and Olivia O'Brien, 7 and coaches Michele Patterson and Amy O'Brien, knew they wanted
another shot to compete for the national title at lowa State University. The team made it to nationals
two years ago and placed twentieth. They knew they could do better.

24 | Strategies for Your Best Year-End Giving Campaign

This is your last chance to
leave your mark on 2018!
Click here to make a tax-
deductible gift and support
the students of the Catholic
Schools of Broome County:
https://app.mobilecause.com
NICSBC

Text STOP to Unsubscribe.

to 71777 to Donate
may apply

Catholic Schools of Broome County
dation for our 2018-19 Annual Fund!

440000 Goa-"

36 Donors

Make a Donation

‘ Impact v )

/@ MobileCause




TEXT TO INCREASE ENGAGEMENT
S VASCULITIS pr——

www.VasculitisFoundation.org

Mon, Dec 31 11:12 am Thank you for joining us as a lifetime member. The lifetime
The VF Annual Campaign is membership fee is $500.00
in its last hours. However you
can DOUBLE your donation
with a special offer. Every 3 80000
dollar you donate before
midnight on January 1, will be Contact information
matched dollar-for-dollar up to _
$5K! And it's tax deductible. bl L
https://igfn.us/I/UKLgnr First Name Last Name
Text STOP to Unsubscribe.
Mobile Number Email
\
\
Address
City

State Zip*

Your State

<«
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TEXT TO INCREASE ENGAGEMENT

Peggy Adams

ANIMAL RESCUE LEAGUE

Mon, Dec 31 4:26 pm

Happy New Year's Eve
Vanessa! Guess what? With
just hours left in 2018, we're
less than $500 from hitting
our $100,000 fundraising
goal for Momentum! We
need a few generous
people to step up and end
the year with a gift for anti-
trafficking.
https://igfn.us/I/JO1vuc
Text STOP to Unsubscribe.

Mon, Dec 31 5:06 pm

Hours left to make your
matching gift to help Peggy
Adams Animal Rescue
League save animals. Visit
http://bit.ly/urgent2018

to donate. Text STOP to
Unsubscribe.
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TEXT TO INCREASE ENGAGEMENT

VIMEeO |7 iogin Pricing Solutionsv Watchv Enterprise Search videos, people, and more Q ad

WILDLIFE SOS

- INDIA —

Wed, Dec 26 9:19 am

It's WSOS weekly video time!
Elephants, bears, cats, &
more - some of our favorite
moments in 2018.
https://vimeo.com/308332461

Text STOP to Unsubscribe.

Related Videos

Our Favorite Moments of 2018 i o

jo  More

& wildiife S0s R

>1272 Q12 &0 G0 4] Share

% Guaxuma by Nara...

Les Valseurs

From helping bears, elephants. leopards and more, here are just a few of our favorite moments from 2018.
Thank you so much for making this all possible!
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EMAIL ENGAGEMENT

,‘ 40/ c
Q Center

Nurse Mary Elena has a few things to share with you!

Patient Story.

One of our patients set down with one of our staff members today. She is in her
mid-20s and appears to be doing fine in terms of health and the health of the
baby. She has entered her fifth month of the pregnancy and has been with us
since the very beginning. She found the Morning Center online and tried us
out. She lives about 30 minutes away. When asked about the Morning Center
she said, “I've had friends tell me to get doctors closer to where | live, but | just
can't. Everyone here is so wonderful | don't want to go anywhere else.

Your Best Year-End Giving Campaign

IN 2018!
i of
um has its WY Children's
n \u N Cancer
tac X Oges . [ WS Association
od on HAYDEN, 10 We Prescribe Joy
ow 2018 CCA Hero
use
rs\- ond O‘n It’s the last day of 2018. What better time to say yes to joy and make a 100%
unde tax-deductible gift to CCA?
them! IO _— | |
Your gift creates joy for sick kids and their families by helping CCA sustain and

grow programs of music, friendship, nature, and resources.

Choose joy for the new year. Make a difference. Thank you.

GIVE YOUR TAX-DEDUCTIBLE GIFT

If you've given to CCA recently, we sincerely appreciate your support.

/@ MobileCause




SOCIAL MEDIA ENGAGEMENT

. New Life for Haiti
December 26,2018 - <)
We are sO excited for our Year-End Matching Chal\e_nge‘. Ou'r goal is tod
raise $60,000 t0 rescue twelve orphan boYyS and bring God's hope ar\'m
\ove to these forgotten ones. We have raised over $7,000 (314,000 wi
the match), put the year jsn't over yet! )
i i ife for Haiti. N )
5 i t x-deductible donation 10 New Life @ =N
e girare o " ig di for these forgotten ones. i ife for Haiti
Your gift of any amount will make @ big difference , W vt '
Click on {he donate link or text NLHYE to 41444 0 make your gift. i :;e’“ber o
h(tps:llapp.mobi\ecause.comlvf{NLHYE OHOrSI?’g, oif camp; b .
% |\ bt 90! We are oo 03
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(¥ bi(a

food for 2 boys for 2 months

lothe 3 boys fora year.
r to build 6 sets of
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the Village of Hope orp
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I
FE FOR HAITI 20,
8

YEAR-END CAMPAIGN

newlifeforhaiti « Follow

@

feforhaiti Help us further our
ve twelve orphans @
019! By giving to

newli
mission to gi
brighter future in2
New Life for Haiti's year-end campaign,
your gift of any amount will be matched
if made before midnight tonight! You
can make your tax-deductible donation
by going to New Life for Haiti's website

or texting NLHYE to 41444.

ABW

oQd

Liked by mobilecause and others
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SOCIAL MEDIA ENGAGEMENT

“Z i catholic gchools of Broome County g
pecember 31,2018 - A
It was another amazing year for the Catholic schools of Broome County.
As we move through another December, we get some time to think about o
what it is we do every day t© offer the best for our students. AS you know, 5 Catholic Sch
o this without the generosity of others. January 2. @ ools of Broome ¢
’ e
In 2019 ounty
B & you wi
CE T County look f ill matter more th o
- make our SChOrWard to keepi an ever. The Cath
ools b ng you olic S
https:/ etter in updated chools
//a : 2018! Than of Broo
PP.mobilecause.com/ kyou for all you dze
' vf/CSBC to

we couldn't d
p.mob'\\ecauselcom
ameri

/vf/CSBC
ca.com/..‘/gir\—
ul 2019!

https://aP
coch\ear«\mp\ants...

https://www.goodmoming

We look forward to an exciting and impactf

& Catholic Sc
hools of Broo
me County
0 Fotow

NINGAMERICA.COM
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M
ULTICHANNEL ENGAGEMENT

& yasculitis Foundation
e
December 31,2018 - (%)

s the VF 2018 Annual Appeal will come 10 an
ous contributor reaching our goal got justa bit

easier pecause every dollar you donate pefore midnight on January 1, will
be matched do\\ar—for—dol\ar up to $5K!

Remember, your donation isan 'mvestment‘.

ponate pefore the year comes to an end:
https:/lbit.\yquGika
is your investment inou

\arge O small, is YO r three-year journey
er treatments, and o improve

Your donation,
1o increase earlier diagnosis,
the quality of life overall for patients worldwide.

95,21187 Total

Raised

M
on, Dec 31 11:12

h e D
N its last hguura, Campaign i
Is

am

SUPPORT THEVF

(&\OO'OOO aoa\ ‘/ C ‘ Donate Now =
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IDEAS WITH YOUR MOBILECAUSE
ACCOUNT



PERSONALIZE YOUR DONATION PAGE

\\\\{\\1/ "l

-~ -
S 7
< -~
< o
NS
4
/'/.;,71.-#1

7~

Make your gift recurring

Choose amount

$25 $50 $100 Other Monthly Quarterly Annually

Designate Your Gift
$ 25.00 : : -
v Select Option 1
Make youn Gt ey Instructional Technology & Support .
: L3
Monthly Quarterly Annually Classroom lerary

Development Fund

Designate Your Gift

<>

Select Option

Contact information
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GIVE DONORS AGENCY

=+ Add Form Element v

Add Form Element - Drop-Down
Collect Information

£Z2» Agree to Terms Display Label @

@ Calculated Designate Your Gift [
Checkbox Reporting Label @
Y Date Designation

Make your qift recurring
® Drop-Down
\

@ Hidden Option Label * Option Value * Monthly Quarterly Annually
Item Instructional Technology & Sug Instructional Technology & Supp o @

o Designate Your Gift

= Long Answer Classroom Library Classroom Library © © — =
o v Select Option v

Password Development Fund Development Fund © @ Instructional TQChﬂOlOgy & support
: L3
Short Answer Classroom Library
+ Add new option &, Load options = Delete all options Development Fund

Design Form

Limit? This will allow you to set a max limit for this keyword

Eal Image
A Text

° Video Cancel Save
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DONOR HONORS
© R ®® @

Sav-A-Life this Year-End!

State Zip*

Raised

Your State : 12345

This gift is in honor of or in memory of:

4120000 Goal 2
196

255 character limit 0/255

Donors

Make a Donation

Please send acknowledgment of memorial gift to:

255 character limit 0/255

-
-

Payment information

Impact  Donors ~ Comments

Expiration Date CWV* Whats this?

MM /Yy

Join us this Year-End and help Sav-A-Life!

Every day at Sav-A-Life, we provide free and confidential services, counseling, education, and support to empower women to carry
their babies to term and to put an end to abortion by supporting one woman at a time. With our programs, we aim to teach men and
women skills to help them through their challenges and better equip them to become great parents.

TS
Ui

+% @ |would like to cover the payment processing fee.

I Please make anonymous

Donation amount

$102.56

G
s gL Sav-A-Life Now

@/ MoblleCause
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DONOR HONORS

Create New Collect Information

£ Agree to Terms
1. Fundraising Activity B Calculated
Text to Donate Checkbox

owdfunding/Peer to Peey Date : ek T :
nanangFeerio ety B This gift is in honor of or in memory of:

® Drop-Down

Event Activity i
&> Hidden

(+]

Iltem
Engagement Activity

Long Answer
! 255 character limit 0/255

5

Password

Short Answer Please send acknowledgment of memorial gift to:

Design Form

Ea] Image
A Text
© Video 255 character limit 0/255
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+ Add Form Element ~

NEW LIFE FOR HAITI 2018 "" = | 4 f / Collect Information
YEAR-END CAMPAIGN | = " A

8 £Z» Agree to Terms
pY e, ~ = =1 & e oo W B Calculated

' : Checkbox

) Date

® Drop-Down

To see what New Life for Haiti accomplished by the
grace of God in 2018, watch this 2 minute video!

Q

7> Hidden

(+]

Item

Long Answer

5

Password

Short Answer

11 < uku :
il Design Form

I would like to make a tax-deductible gift of:

[l Image
A Text

$250 $50 Other O Video &

Choose amount
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DONOR INVOLVEMENT

@ The Morning Center

\&_ December7, 2018 - S

Be on the look out for the Morning Center Winter newsletter (originally it
was our fall newsletter, but December sort of crept up on us).

Text to: 91999 Message: MC Your Amount Your Name

How is the year end goal progressing?
https://www.morningcenter.org/donation-thermometer

r‘

7////)/9///#&

MORNINGCENTER.ORG
Donation Thermometer

(b P

$140
~ Ted Pittenger

o

‘ A : ) 100%
J Secure
oY Like (J Comment 2> Share ' ) 6 Giving
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MEMBERSHIP — RECURRING OPTIONS

P VASCULITIS

www.VasculitisFoundation.org

Thank you for joining us as a lifetime member. The lifetime
membership fee is $500.00

$ 500.00

Recurring Donations

Section Heading

Make your gift recurring

Accept Recurring Payments

Set Recurring Payment Type
Ongoing

© Fixed Term

Pay Over Time

Set Max Number of Allowed Payments

10 .
Frequency
One Time Weekly Monthly Qua

Select up to 4
Default Frequency

Annually

Encourage Recurring Donations

Prompt donors to become recurring donors

39 | Strategies for Your Best Year-End Giving Campaign

Annually

Enable

@

Make your gift recurring

Nime Annually

How many years would you like to pay?

v Select

[ 4>

@ MobileCause




SCHEDULE TEXTS

@Mobllwouse @MoblleCouse a7y B scott Couchiman

FUNDRAISING v EVENTS v ENGAGEMENT v COMMUNICATION & MARKETING v
4 O

December 2019

< Back to Dashboard

@) Messages |
| E ) [ [ = [

Su Mo Tu We Th Fr Sa

Schedule a Text Series Send a Text Message 8 9 10 11l 121l 13/l 14
Send an Email Message Message Title

Scheduied 15| 16| 17| 18i-19| 20/ 21
QOutbox campalon |

E—— ; | 22| 23 24 25 26 27 28

brifis Text Message

&  Personalize | 29 30 3 1
%Time

109:35 am
'Hour

p 280/280 '

1 -
e o708 iaiaatos s o 6ok il i Minute
A R

Send From Select Shortcode

: |
Schedule your message (Pacific Time (US & Canada)): | ‘
12/31/2019 09:35 am ~1 Immediately
Send to one i NOW DOI‘Ie

I All lists
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SCHEDULE EMAILS

s Scof
’@/ MobileCause 0
Setup Recipients Compose @ MobileCause
elect M Type [ :

Setup

Recipients

Message Label

| Fomething memoral Background

QN(

Compose your email

Recipients

ssage name will h

Select Recipient L

Add a Campaign

Enter your text here. Double-click to edit

Select a campaign Search List

You can drag and drop elements from the rig
customize the elements on the screen.

— Don't forget 1o set your email subject and fro
t Nat

Enter your text here. Entery

Double-ciick 1o edit. Double
New Su

Button with link

With many thanks,

MCAcademy
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/@/ MobileCause

Setup

Recipients Compose

{it [

Your message will b

Email

KNonproﬁt

Compose your email

i the Sattings tad

o
Bution wih ok

UCACademy

Constant Contact’, s~

cc Scott Couchman
== MobileCause Academy (Training)

Cancel Save & Quit Schedule

e sent to 1 list with 3 recipients

Schedule

n & Schedule

Reviey

© Schedule for later

12/31/2018

|3

10:09 AM Pacific Tin

Edit

/@ MobileCause




GIVE DIFFERENTLY - DYNAMIC ACTIONS

Choose Your College Acknowledgements

) . We would love to acknowledge you on Social Media. Which are your preferred
Would you like to donate to a specific college? Choose here. ue oV gey ' ' : yourp

4 platforms?
Np.org Select Option :
Choose Donation amount Contact information
First Name Last Name
$120 $60 $30 Other |
First Name Last Name
Mobile Number Email ~| Facebook
$ 120.00 Mobile XXX-XXX-XXXX name@example.com
~| Twitter
—| Check here to make this gift in honor of someone.
Payment information ~1 Instagram
Choose Your College
Card Number* .
Donation amount
Would you like to donate to a specific college? Choose here. X XK XXX XXXX VISA
Select Option = $1 9000
Expiration Date * CVV * What is this?

Contact information
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- 111
|
¥
B

Np.org

GIVE MORE - CONFIRMATION Thanbs Jone! -

Your card ending in 1234 has been billed $120.00.

Confirmation Page

imsgcﬂmmr .

4

Keyword

Online Forms

Confirmation Page k
_ Actions

Mobile Experience

[ Show
SEPIES:S Primary Action Button [ Buton ] ®
@ $

Fundraising Thermometer

Hide We truly appreciate your support. To learn more about how you can get

Enter Offline Donation Secondary Action Button [ Button | ) o o .
@ % involved and see your support in action please visit our website, follow us
on social media, or join our mailing list.

Binba tinke . : show @ ‘

Display Links Follow On Social Media We're always looking for help. If you would like to be contacted !

View Online Form @ about ways you can volunteer with the organization, select the

View Fundraising Thermometer Volunteer button below and we'll contact you soon!

& ; i Show ‘
Mailing List Subscription
Shareable Link to This Form: igfn.us/f/2kbg/n ) ) P . . .
? Subscribers will be added to GIVEDIFFERENT keyword lis ’!’ Volunteer \

4
I

Follow us

f © ¥ @ ‘

Stay connected

|
: |

B Mobile Email ‘
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CLOSING



Facts and Figures
|

SUMMARY | Your Multi Channel Strategy

Communication Methods

ldeas with your MobileCause Account
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QUESTIONS?



/@ MobileCause

THANK YOU FOR
JOINING OUR CLASS TODAY.

E] Work on your campaign with our Digital Fundraising Strategy team: http://mobilecause.me/dfsinfo

pes training@mobilecause.com

(f) Customer Support Team // support@mobilecause.com // 888-661-8804 ext. 2



