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AGENDA

Using Peer-to-Peer Fundraising for Your Nonprofit
Strategies for Maximizing Your Peer-to-Peer Campaign

Creative Peer-to-Peer Fundraising Examples

Peer-to-Peer Fundraiser in Action: Mars Planet Foundation
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POLL

Are you planning a peer-to-peer fundraiser in 20217

Yes, and it's pretty creative!

Yes, but it's a typical P2P

Yes, but we can use some creative ideas
On the fence, curious to learn more

No, hasn’t been or isn’t right for us
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USING PEER-TO-PEER FUNDRAISING FOR
YOUR NONPROFIT
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What Peer-to-Peer
Can Do For You

Leverages passionate ambassadors to fundraise
on your behalf

Expands reach beyond your immediate community
Brings in new donors
Boosts fundraising total

Can be used for more than athletic events
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$634 average amount raised per fundraiser
$103 average peer-to-peer donation
5.6 average number of donors per fundraiser

$12,543 average amount raised per campaign

Source: MobileCause annual donor data year-ending 2020
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Strategies to Maximize
Your Peer-to-Peer
Campaign

Recruit fundraising ambassadors early

Make personalizing and sharing fundraising pages
easy

Provide sample messaging for email, social and
text

Encourage fundraisers throughout your campaign

Ask fundraisers to share different ways to give:
text-to-donate, links, checks
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CREATIVE PEER-TO-PEER CAMPAIGNS
THAT ATTRACT & ENGAGE DONORS
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Good Shepherd Rehabilitation:

Gala in the Garden
Pajama Contest
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Text GSGALA to 71777
Wag & cera rates mary apcty

Contestants wear their best pajamas in the
fundraiser photos

Individuals customize their fundraising page with N A,J’“ o
their story, photo and connection to the cause

Friends and family “Donate to Vote” for their
favorite pjs

Prizes awarded for who raises the most and gets
the most votes

$4,293.65 Total

Raised

Creative Peer-to-Peer Campaigns That Attract & Engage Donors
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Advocates for Children:

@ Tmﬂ COOKIE to 71777
Advecates

Christmas Cookie RO Ciic v

FOR KIDS BY KIDS » BENEFITING ADVOCATES FOR CHILDREN

Competition

6 local chefs were paired with a child from
Flowering Branch Children's Shelter

Children range in age from 10-17

Teams spent two weeks developing and
decorating a cookie together

$1 donation = 1 vote

Final score = 50% votes / 50% judges
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Cedar Crest College:

Decade Challenge

$10647396 1  PEARATERSTE

Raised

Alumni fundraising challenges for graduation
decade and year

CEDAR CREST

Click on your class year below to
make your gift.

Graduation classes from 1950-2019 to capture the
broadest audience

1970s 1960s

Raise the most or highest percentage of goal
Winners awarded from both decade and year
Prize includes an engraved paver for winning class

Raised over $106,438
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Ben Richey Boys Ranch & Family Program:

6th Annual Abilene

e P
Ha Text AMA to 71777 (£) 2 =
s f/» (!; (= )

|
Abilene Music Awards
June 17, 2021 Abilene Convention Center - Downtown
s and 5

This s the event that everycne i talking about. We are bringing another grest 1ineup of AMAZING performens. We b
95 who will be rackiog owntown, 50 Yo won't wast to miss being there.

Learn more about the event and performer below:

$101,35926 Total
Upcoming on June 17th at the Abilene, e e
Texas Convention Center %" [ - 8

10 performers competing for votes to be named the
best singer, as they fundraise for the organization

Competitors introduce themselves on ‘Performer’
peer-to-peer pages

Prizes for best singer and top fundraiser

Already raised over $101,359
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EasterSeals Oregon:

Bloomfest Annual
Fundraiser

Selling tulip bouquets to celebrate spring

Team fundraisers were both families and
businesses

Hosted a “day of” tulip sale in person
Sent text reminders about the deadlines

Surpassed their goal and raised $78,982
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Boy Scouts of America Lincoln
Heritage Council:

Scout Cards

Purchase Scout Cards with discounts to local
stores and activities

Promotion on Facebook spurred friendly
competition

Shared unique individual text-to-donate keywords
for each individual fundraiser
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Text Deals to 71777

Help FUNd the Adventure today by purchasing
Scout Cards!
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Catskill Animal Sanctuary:

The Goat Games 2020 KL . o

8 $4250109 Total

Raised

44babo Goal =

Goats used as mascots for Team activities

Activity categories: hiking, biking, running,
swimming and “everything else”

Used Team, Athlete and Fan pages for fundraising
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Additional Creative
Peer-to-Peer Fundraisers
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Oregon Zoo Foundation:
“Red Panda Baby Shower for Mei Mei”

Exceeded goal of $40,000 in just five days

Westford Friends of East Boston Camps:
“Walk on the Wild Side Challenge”

Donate fixed amount or based on number of
miles or trails hiked

Friends of Children’s Hospital:

“Over the Edge”

Used Teams and individual “Edgers” fundraising
pages

Creative Peer-to-Peer Campaigns That Attract & Engage Donors

$45,32977 Total

Raised

440000 Goal -
951 3

Donors

Fundraisers
Make a Donation

Become a Fundraiser

Thank you for supporting our red panda baby shower!

From everyone at the Oregon Zoo Foundation and Oregon Zoo, thank you! In June, the
z00's red pandas surprised keepers with a new addition - an adorable, fluffy red panda
boy cub.

/@ MobileCause



Additional Creative
Peer-to-Peer Fundraisers

Wl GRAZE&RAISE |4
No Dogs Left Behind: i | f
“Bring Them Home” campaign PE S

Used dogs' names and photos to represent
fundraising teams

Advocates for Children:
“Gourmet Graze and Raise”

Peer-to-peer voting on best chef

Safe Haven:
“Dancing with Statesboro Stars”

Peer-to-peer voting on best dance duo with | - e 1
|ive com petition 1 .‘ . i A, '; A e :; :\ i N
| = e e — T e T -
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PEER-TO-PEER FUNDRAISER IN ACTION:
THE MARS PLANET FOUNDATION

4 J/

/ &) m:

/\\ .....

Vice President
Mars Planet Foundation
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The Mars Planet Foundation is a community based,
educational foundation that is dedicated to
enriching, enhancing and supporting the students
of the Mars Area School District.

Provides Teacher Grants, Scholarships or
Special Projects through fundraising efforts.
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Event:

Walk Around Mars

Choose amount

$100 $250 Other

$ 50.00

Make your gift recurring

One Time Monthly Quarterly Annually

Contact information

First Name " Last Name *

How would you like to pay?
Card Number *

Donation amount

$51.70

& Donate
s k<
., Mo SECURE PAYMENT ¥
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Replaced annual golf outing that would raise
$15-20,000

First time hosting Walk Around Mars
6 week campaign

Goal to walk around town of Mars and equal
one lap around planet Mars

Entrants pledge to walk 26.5 miles over 6 weeks

Goal to raise $25,000

/@ MobileCause



o Gonfirmation

Tickets

":u‘:“"’ RS 3
e

Walk Around Mars
us
: some fun, help
Community have to
have w'nds of our town - Mars- We m
ke your picture with 7Y -
ke social media pages:
Mars. 1500
the Planet successfulin

looking 10

two-fold, we are 3 and

on G:mahr;\omy and explore the 5|gm:d Mars,

raise SOTI® 10 get outand Walk “°"md upload 10 0uf
inspire you  find around 1OW

Martians y©' « a lap around

s walks 26.5 miles we will b&

the Planet Mars.
friends, famity and
ncorporate as many
ipate s 'S Virtual.

Wal
e ourselves 10
We also want 10 challengf and each of U

hallenge
people accept this © our Mission 10 Walk Around

\n addition we 3¢

hools by creating
b possible

Register

G |ndividual Registration

el g5+ 1 Guest Limit

@l Family of 4 i
" 5 est Limi
s . $80-1 Gu

Creative Peer-to-Peer Campaigns That Attract & Engage Donors

Event Set Up

Supported both Teams and Individual fundraisers

Default donation set to monthly to boost recurring
giving

Included the option to Pay Processing Fees for
registrations and donations

Set up a form for participants to enter miles walked

Targeted community businesses as sponsors
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| Event Promotion

Leveraging social accounts: Twitter, Instagram and

Track Miles

Tomorrow starts the Fun Fa ce bOO k

part of our First Name *

WalkAroundMars First Name . . .
campaign. Click to Track Posted QR code on signs for easy registration
m%// Last Name*

app.mobilecause.com/vi/
MarsTrack

Last Name

Sent campaign information via text message

. Mobile Number*
Text STOP to unsubscribe

Mobile XXX=XXX=XXXX

How to convert steps to miles for accurate
Email computation

name@example.com

- Reminders to participants

Enter Amount
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B Mars Planet Foundation

==F 6d-Q

Marty thought he'd pick up some birdseed and gardening gloves at Mars

Agway!

A ——— Weekly Challenges

‘ Goal is to keep people engaged week to week

Crazy Costume Week - win prizes for most likes
on the photo

Find Marty the Martian Week - Marty hidden in
local businesses for $50 donation

Show Us Where Spring Has Sprung Week -
share pics on social

WALK | Y ¢ Alumni Spotlight week - showcase Mars graduate
<58 AROUNE participation
— MARS!

[fb Like (J) comment

7T 8% 7
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L FENE L ¢ Campaign Results

[l Text WalkAroundMars to 71777

$36,058.52 Total

Rased Raised $36,247.09 from 333 donors

$1500 God =

e Engaged 186 peer-to-peer fundraisers

Make a Donation

Rogeter | $35-36,000 from walk, ~$4,000 from other
donations to the organization

il .
T Raised $21,000 from sponsors

Added new likes to Facebook page to grow our
presence
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Mars Planet Foundation

== 5h.Q

Marty is sad that this is the last week of our virtual walk. He has enjoyed meeting everyone
over the past six weeks and has admired all the pictures that have been posted by our walkers
and alumni! To keep the Marty spirit alive, he wanted to do something that would continue the

|
theme of getting out and walking around Mars! So he has painted some rocks, a few in his
likeness, others with a Martian/space theme, and hidden them all through the Mars Area.
Whether it be Adams Ridge, Treesdale, the Middlesex Playgrounds, or downtown Mars and the

surrounding area, Marty hopes when you find one of these treasures you'll think of him, take a
picture, and send it to admin@marsplanetfoundation.org so we can post. Then feel free to
keep or hide for someone else to find! Have fun!!€#

Want to hold this event every year or every other
year

Will try going higher with sponsorship levels

oY Like O comment /> Share
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We hope these creative peer-to-peer campaign ideas
have inspired you to try out new ways to boost
your fundraising with volunteer ambassadors.
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QUESTIONS & ANSWERS

Scott Couchman Wyatt Lee
MobileCause Mars Planet Foundation
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@ MobileCause

Work on your campaign with our Digital Fundraising
Strategy team: http://mobilecause.me/dfsinfo

pes training@mobilecause.com

Customer Support Team:
support@mobilecause.com



