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USING GOTOWEBINAR
View Full Screen

• Questions not answered in session will be answered in follow up email
• This is being recorded and a link will be sent out after the session

Show/Hide Controls

Ask Your Questions

View Responses from Speakers

Interact with us!
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What do you mean by 
“Growing Your Donor Database”?

Capturing contact information:
• Email
• Mobile Numbers
• Address

To enable you to cultivate them to 
become new donors.

OBJECTIVES
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AGENDA

Setting Expectations

Outreach

Contests

Text-In Trivia

Social Media
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SPEAKERS

SCOTT COUCHMAN
Training Manager

XANIKA COVINGTON
Digital Strategist

LEAH LIBOLT
Senior Digital Strategist

LINDSEY HIMPHILL
Digital Strategist

COREY BLAKE
Digital Strategist

SARAH BAKER
Digital Strategist
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Registration 
Poll Results

What is the current size of your donor database?

0 10 20 30 40 50 60

less than 100

100-500

500-1,000

1,000-2,500

2,500-5,000

5,000-10,000

10,000+
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Class Poll What is your current approach to 
gaining supporters?



SETTING EXPECTATIONS



Importance of Growing Your Database
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What to Expect
With focus and effort to nurture your leads: 

Up to 10%
annually
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• Storytelling
• Connect your cause emotionally

• Impact
• Share the differences you make, so others understand your influence 

• Location, location, location
• Be where potential donors may be

• Psychographic & Demographics 
• Create compelling call-to-actions for your target audience

Key Components for Donor Growth
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What Doesn’t Work - Passive Advertising!

• Stadiums

• Concerts

• News Shows 

…without a story of your organization.



OUTREACH



14 |  Growing Your Donor Database

INCENTIVES

SARAH BAKER

Tip: Incentives do not have to be 
extravagant. Even a simple “secret” 
video can make your supporters feel 
special.

REALITY to 41444
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SURVEYS

YC50 to 41444

Tip: Even the most perfect activity 
will fail without good promotion

COREY BLAKE
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PETITIONS

Tip: Petitions evoke passion from 
your supporters.

Link to or embed a donation form in 
your Petition Thank You page.

HealthyLunch
to 41444

LEAH LIBOLT



CONTESTS
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CONTESTS

TIP: Pictures and videos of prizes 
cement the idea in people’s minds 

(and makes the form more exiting!)

DABO to 41444

LEAH LIBOLT
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CONTEST + TRIVIA

BTS

Financial 
abuse often 
leaves victims 
vulnerable to 
violence. We 
are here to 
help! 
http://bit.ly/gra
ntsofhope

LINDSEY HIMPHILL

TIP: Provide your organization’s 
information when directing 
people to sign up for a contest to
get more of your message out.

BTS to 51555



TEXT-IN TRIVIA
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ROCK1

30. See the house 
at: 
ryanshouseforyout
h.org.

ROCK2

about $26. A 
donation of $182 
will provide for a 
youth for an 
entire week. 
http://bit.ly/2v1Uk
fH

Ryan’s House For Youth Trivia Question

How many youth have been 
housed through RHFY since Dec. 

26, 2016? 

Text ROCK1 to 51555 for the answer

Ryan’s House For Youth Trivia Question

How much does it cost per day to 
serve a RHFY youth? 

Text ROCK2 to 51555 for the answer

TRIVIA

COREY BLAKE



SOCIAL MEDIA
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• Tag to increase eyeballs on social media
• Tag will also increase sharing

@TAG: YOU’RE IT!

BARK to 71777

TIP: Treat people like people - Thank 
your donors, publicly, by name

TIP: Beat the algorithms! Ask people to 
like, share and follow. 

SARAH BAKER
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@TAG: YOU’RE IT!

TIP: Add an “Opt-In” acknowledgement 
on your forms.

1. It let’s the donor know you may use 
their name.

2. It gives the donor something to look 
for in their social media to share.

LWMB to 71777

SARAH BAKER
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FACEBOOK LIVE

ThetaChi to 41444

TIP: Live video can be as big as a full 
production or as simple as recording from 
your phone. The message is the most 
important part!

XANIKA COVINGTON
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• Give your audience tangible impact metrics and a 
reason to participate

• Make the ability to donate or participate as simple as 
possible:

MAKE IT EASY

TIP: Find and follow your audience. Don’t 
limit yourself with only Facebook. Maybe 
you can get better results from Instagram 
or Pinterest.

XANIKA COVINGTON

- Pictures with Keywords
- Swipe Links
- Sharable Links



WHAT NEXT?
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NURTURING NEW NAMES INTO DONORS

LEAH LIBOLT

Welcome 
Kit

Impact  
Story 

Postcard 
Donor 
Story

Program 
Update

Upcoming 
Events

Ways to 
Get 

Involved
Impact 
Story

Ask

Personal 
Thank 
You



EMBEDDING FORMS
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CUSTOM THANK YOU PAGE



CLOSING
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RESOURCES

Knowledge Center

Digital Marketing Services
Struggling to find the time, staff and resources to create and launch campaigns? Work 
with our Digital Marketing Services!

• http://mcause.us/dmsinfo

http://mcause.us/dmsinfo


QUESTIONS?



THANK YOU FOR 
JOINING OUR CLASS TODAY.

training@mobilecause.com

Customer Support Team // support@mobilecause.com // 888-661-8804 ext. 2

Work on your campaign with our Digital Marketing Strategy team: http://mcause.us/dmsinfo


