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« Handouts available for download

* Questions not answered in session will be answered in follow up email

@ This sessionis being recorded.

- This is being recorded and a link will be sent out after the session & GoToWebinar
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() Facts and Figures

AGENDA (') Your Multi Channel Strategy

— () Communication Methods

() ldeas and Examples
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SPEAKERS

CHRISTY NOEL
VP of Digital Marketing Services

SARAH BAKER
Digital Strategist

COREY BLAKE
Digital Strategist

LINDSEY HIMPHILL
Digital Strategist

XANIKA COVINGTON
Digital Strategist

SCOTT COUCHMAN

Training Manager
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What were the results of your
#GivingTuesday campaign last year?

n . It was a great success!
Registration
Poll Results W&z We raised more than we expected.

26% We did not meet our goal.

52 (yo We did not have a #GivingTuesday campaign last year.

5| #GivingTuesday and Year-End Giving Strategies and Campaign Planning @ MobileCause



O

How many communications
or touch points of any kind
did you send for your last
Year End Giving Campaign?

()

Class Poll

(D —( )
N A

O
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WHAT IS #GIVINGTUESDAY?
A global day of giving fueled by
the power of social media and

collaboration 2 0 1 2
» Kicks off the charitable season

* A simple idea to bring together your community and your
organization, find a way to give back and then share your idea
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YEAR END GIVING - WHY SO IMPORTANT?

30% " 10%

30% of all annual US 10% of all annual US New Year’s Eve is
donations occur in the donations occur on the the most generous
month of December last 3 days of the year day of the year
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YEAR END GIVING - STATS

ANNUAL

FUNDS 280/0 of nonprofits raise between

26 - 50%

of their annual funds
26 — 50%

from their year-end ask.

Year-end giving can be a huge boost for your annual fund, with many nonprofits reporting that nearly half their annual funds come
from their year-end ask.

https://www.neoncrm.com/10-year-end-giving-statistics-every-fundraiser-should-know/
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LAUNCHING #GT INTO YE ;gl;ga#haveagoa,k

Make #GivingTuesday the launch pad of
your larger year-end fundraising campaign

#GT is the day you start telling the story
you'll be telling for the rest of the season
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KEEP THE MOMENTUM GOING

(1 Keep the momentum you've created with #GT
1L} going into Year-End

LL]

! Keep your increased social media posting going too

“No scaling back after #GivingTuesday, the lead up from #GivingTuesday to Year End should be a steady beat”
— Xanika Covington, MobileCause
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STORYTELLING %
Is the best marketing!
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COMPELLING STORYTELLING WEBINAR

Oo

/@ MobileCause

COMPELLING STORYIELLING TO
ENGAGE DONORS AND BOOST GIFTS
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MULTI COMMUNICATION STRATEGY

Direct Mail s — RESPONSE RATES

40 —
(%) Social Media (Web) 30 —
20 —
‘ @I |<L Email 10 —
0 P 1
DIRECT MAIL DIRECT MAIL DIRECT MAIL DIRECT MAIL
Text ONLY + WEB + EMAIL + WEB + EMAIL
WHEN TO SEND? k
Tip:
MON TUE WED THU FRI SAT pro .
BEAFEAF A ror bes! et four
S5-6pm Clicks Peak for Most Shares in Afternoon 7-9pm e“ rc
- | s | B oessages 27
of the Week \/OU‘ OSK for
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YEAR END GIVING - STATS

make between

59_90/0 1-3 donor

“touches”

of nonprofits for their year-end campaign.

27.6% of nonprofits surveyed make zero “touches” for their year-end campaign

https://www.neoncrm.com/10-year-end-giving-statistics-every-fundraiser-should-know/
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TYPES OF COMMUNICATION

Communication
Campaign

Information on the organization

Exp03|t|on and who/what it benefits
Detailed explanation of how
Impact money raised is used and what it
will achieve
Ask Requesting a donation or gift

Ensuring donors feel appreciated

Stewardship so they continue to be involved in
the organization and donate
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e 28 October 1 November
#GivingTuesday M E S
_ Save the Date!
Cam paign 4 5 6 7 8 9 10
Calendar E S T
KEY 11 12 13 14 15 16 17
S S T
Channel
18 19 20 21 22 Thanksgiving 23 24
M Mail T E Morning E
S Social S/ T
E Email
T Text 25 26 27 28 29 30 1 December
Morning Morning E1/E2 S/T
Type E E/SIT S/T
: Mid-day
® Exposition HEEREy S/T
@ Impact SIT ¥
® Ask Evening
© Stewardship SI/T
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3 4 5 6 7 8

2 December

Year End Giving M7s UL :
Campaign 9 10 11 12 13 14 15
E S T
Calendar
16 17 18 19 20 21 22
KEY S S TIS
Channel 23 24 25 26 27 28 29
M Mail ¥°m‘“9 E/S S
S Social
E Email Mid-day
T Text S
30 31 1 January 2 3 4 5
Morning Morning E/S/T S/T M
Type E E/S/T
@® Exposition Mid-Day Mid-day
: 'Ior\r;iact S/T SIT
©® Stewardship gve”ing
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EASY TO DONATE ON YOUR WEB PAGE
m Email messaging accounted for
E 26% ine

M 26% of all online revenue

2 1 0 21% of donations are directly
O through social media

o 51% of high-wealth donors
\k;*l o ($200k+) prefer to give online
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EASY TO DONATE ON YOUR WEB PAGE

Freedom House
“Saving Lives and Reonitiog Families™

Support Our Mission v Media v  Meet the Board and Staff v Contact Freedom House.

Who We Are
Big Numbers, Heroic Milestones

founded in 1988, provides a full spectrum of

addction services it men and women sufienng from 2,143 Total number of clients served ‘
substance use and co-occurring disorders. Our continuum of care 15,387 Number of 2017 bed days I
and longemvity in the community reinforces our commitment to Nearly 400 Numboer of chicren we've reunited

*Saving Lives and Reuniting Famiies.”

with ther mothers
Nnerever there is a problem like that which we New Jerseyans face 100% Graduates securing empioyment
with drugs and alcohal, there is room for a hero. Thankfuly, there

are a lot of heroes aready helping NOICS/20! find a better CONTACT US

way of iving. But as this problem grow
aimost superhuman powers 10 keep U %

f adapt to, the
changng face of addiction in New Jersey. We think Freedom House PRESDOM HOUSE FUSLIGATIONS

Wwe neea more heroes with
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SOCIAL MEDIA STATISTICS

“I'm afraid | will send too many emails and alienate or overwhelm
my supporters.”

On #GT alone, the top fundraisers posted:
10 times per Social Media channel »

+ sent 2 emails
+ sent1 Or more texts O,;\)N?P‘G;av

24 | #GivingTuesday and Year-End Giving Strategies and Campaign Planning / MobileCause



SOCIAL MEDIA TOOLS .

- .
! 2
soosvos IR S —
Bt Live l&d Photo ©Q Check |
Stories Dplay
Ba te

Save Schedule Post

O .

&

B " Your live broadcast will
S e n d Vi d eOS appear in both your story
| = . and a post. Tap to share it
- only in your story.
é‘h Scot LAk 2

i3 @ Onlyme « Post, Story =

Publishing Schedule

v Publication

6/9/2018 = 10:36AM UTC+05 3(

M Tap to add a Os

Distribution Schedule description... =

Stop News Feed Distribution

Schedule Posts e

Start Live Video
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SOCIAL MEDIA EXAMPLES

2:38v ol T - 2:399 < 2:47 v ol T -

e < TOP POSTS
“ unitedway 5h #41444

-
@ ucemke g \,8 tonygoldwyn - Follow

< TOP POSTS
#unitedwayofventuracounty

kim_cornelison - Follow
Qjai, California

w\

AmeriCared

sncnares

AmeriCares

wax

A volunteer event with
‘United Way and
i o & - ““@uccmke to make new ,
Qv A Over 800 families will par ent kits I Qv A
91 likes benefit from their 11,685 likes
kim_cornelison Endless gratitude to all the firemen efforts. Child health

tonygoldwyn Spreading the word about the
incredible, critical work of @Americares at #AAB2015
If you want to help text RESPOND to #41444 THANK
you!!

and woman that are working tirelessly to keep the
flames from coming down t?\e mountgins into the and nutrition is key to
town of Ojai. healthy communities
Our home is still safe at this moment. To donate to

the efforts text UWVC to 41444 and keep praying for

calmer winds #thomasfire #ojai #ventura danasparks34 So sexy

#unitedwayofventuracounty#ojaistrong karenbertoloni @Y PP P9 ¥

Gh Q (@9) e (O] Send message (0] Send message Gh Q @) e
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AMBASSADORS

47% of supporters learn about nonprofits from social media
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AMBASSADORS

* Share content and information about
your organization — encourage them
to share a personal story!

+ Help raise the profile of your
organization in the community

+ Serve as cheerleader for your
organization

* Drive impact and results
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AMBASSADORS
#LOBEROGiveDay

Thursday, February 22

= The theme is “Happy Birthday Lobero!”, celebrating the
Lobero’s 145 birthday

= The Lobero will do a marketing push beginning with an HAPPY BIRTHDAY LOBERO!
. email to subscribers & social media posts beginning at 8 AM
= As a Digital Ambassador, we ask that you tell your friends about Lobero Give Day by posting on

FUN FacT. The

average Volunteer
Fundraiser brings in = Change your profile pic to the the supplied image

your personal social accounts:

5 601{:2 F;om 8 donorg = Post your own Lobero story/stories
whij !
to th ch are new = Make a gift & share the Give Day Donate Link: http://bit.ly/LoberoGive
€ nonprofit ,
= Include the #LoberoGiveDay hashtag on all posts, so we can follow & share

= Remember, what you post should be authentic and appropriate for you and your

friends

Tag & Follow @LoberoTheatre

CILOBEROTHEATRE R
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TEXTING INCREASES GIVING

Connect with your
supporters:

For year-end

v any time appeals, texting can:

v" anywhere :
v offer a convenient

v" on any device way to give

v" help you increase
giving by creating a
sense of urgency
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TEXT TO INCREASE ENGAGEMENT

w!! Verizon 5:20 PM JO%41%m
Have you read any stories of our < O ®
Viv's kids? Check them out here: How far does $1 go? On ALE
https://viviansvictory.org/vivs- #GivingTuesday the
kids/ Food Bank can provide ) . #GivingTuesday is here! Now is
i $16 worth of food with a Today is #Giving the time to make a difference
Text STOP t BSGib matching gift. Give Tuesday. Now thru SAT for Books for Kenya! https://
ex O unsubscribe today! bit.ly/gtfoodbank 12/5, 25% off in app.mobilecause.com/f/1kq4/n
S == ReStore.Show this text & Text STOP to unsubscribe
(L L IO R E Text STOP to get an extra 15% off '
unsubscribe total purchase.That's
40% off!
Please support the Text STOP to
Dolores Huerta unsubscribe
Foundation #Give2DHF
for #GivingTuesday, a
global day dedicated to #GivingTuesday 2017
' giving back http://bit.ly/ pRednobliechu=e.com
7 AR 1YG6iSP - : :
#GivingTuesday is here! Now is
Viv's Kids - Oakley the time to make a difference
When Oakley was born, they couldn't figure out TeXt STOP to for Books for Kenya!
what was wrong. His mom, Allison, explained that unsubscribe

Text STOP to unsubscribe

(O A)

doctors finally determined ...
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SCHEDULE TEXTS - SAVE TIME & ENERGY

All lists

@ Movilecause
FUNDRAISING ~ EVENTS v ENGAGEMENT COMMUNICATION & MARKETING ~ Text Message
< Back to Dashboard ‘ o Dmmber 2018 ° ‘
€ Messages ‘ ‘
Su Mo Tu We Th Fr Sa
Schedue a Text Series Send a Text Message il
Send an Emall Message Message Title
Scheduled 2 3 4 5/ 6| Z{| 8
Outoox Cuiroalo: 9 10 11 12(|-13( 14| 15
) Selct Exsing Campoin T
G 16| 17| 18| 19| 20| 21| 22
Text Message
| & | Porsonaize 23 24 25 26 27 28 29
30| 31
Time :
More info
03:52 pm
2607260, ‘Hour 1 ortcode
Send From Select Shortcode ‘M inute ﬁj: |
e your message (Pacific Time (US & Canadal) > & Canada)
10/16/2018 03:52 pm Immedately
- \ Now Done
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Thanking and
Acknowledging
Your Donors

http://mcause.us/training

Thu, Dec 13, 2018
11:00AM -
12:00PM PDT
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PERSONALIZE YOUR YEAR END DONATION PAGE

You have the option to choose where your gift will help
the cause.

Choose how to help

Select Option H
Choose amount
$40 $120 Other
$ 80.00
Make your gift recurring
One Time Weekly Monthly Annually
Contact information
First Name Last Name
First Name 0] Last Name
Mobile Number Email
Mobile 00¢-300¢-X000¢ name@example.com

_—
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2
[

1

You have the option to choose where your gift will help
the cause.

Choose how to help

v Select Option
Clothing
Medicine
Housing
General




-
AddCustomSectionQD, IMPACT METRICS AS A DROP DOWN

Add RSVP Section |
Move Section
Impact
+ Add Custom Field ~
Section Heading Li
Calculated
Checkbox
@stom Message
Date :ow would you like your donation to Show {:. ~] Required
elp? @ @
Drop Down Menu
Hidden
Choose how to help P —— show @) O Required
Image
@ @
Password
Terms & Conditions
:
Text Box

Video
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IMPACT METRICS AS AN IMAGE

9

éﬁi

You can improve our ability to save the forest
throughout the year by becoming a monthly donor.

25H

Choose amount

+ Add Custom Field ~

Calculated
Checkbox

@stom Message

Date

Drop Down Menu

Hidden

Password

Terms & Conditions
Text Box
Video

$10 $40 $75 Other
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MATCHING GIFTS

prison
entrepreneurship

program

This December your donation will go twice as far!

With the leadership and commitment of our boards, the first $180,000 given for the year SSatEh
end campaign will be matched. Turn every $1 into $2, $100 to $200 and $1,000 to
$2,000.
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— C: CHOC Childrenss.
MATCHING GIFTS

Thank you for helping our patients get home the holidays!

Donate by December 31, 2017 and your gift will be matched dollar for dollar. Your $50
becomes $100, your $100 becomes $200, and your $500 becomes $1,000 to go twice
as far for the children.

C: CHOC Childrens.

Thank you for helping our patients get home the holidays!

Donate by December 31, 2017 arx! your gift will be matched dollar for doliar. Your $50
becomes $100, your $100 becomes $200, and your $500 becomes $1.000 10 go twice
as far for the children.

1 would like to make a tax-deductible gift of:

SRR - |

$ 50.00

Make Your Gift Recurring & : b & L

| would like to make a tax-deductible gift of:
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ANNUAL MEMBERSHIP RENEWAL
RENEW YOUR MEMBERSHIP

SyAF| SAVE AMERICAS
% FILM HISTORY

Select your renewal level:*

‘ Select Option —
>> Explore member benefits
Interested in making a gift of stock?
Contact membership@afi.com for details!
Your contact information
Frank Capra is one of countless film artists whose wisdom lives Fl rSt N ame * Last N ame”

on in the AFI Archive. We're close to reaching our goal to digitize
the final 1,000 hours of rare footage at risk, but need your

help. Renew your AFlI membership today to preserve film 1
history for future generations. Thank you! FI rSt N ame LaSt Name
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COLLECTION DRIVE
P -

$20 provides a coat to a New Yorker in need

Y COAT DRIVE
. 7/1 PINEBRIDGE

INVESTMENTS

How many coats would you like to provide?

5 Coats $100

60,000 New Yorkers spend each night in homeless shelters, 23,000 of those New
Yorkers are children. With these kinds of numbers, services are stretched thin and

4>

resources are limited. Fortunately, thers are ways that we can help those struggling to
make ends meet.

Pine Bridge Inveatments is partnering with New York Cares to bring relief to tens of
thousands through the 2017 Coat Drive. Your gift of $20 or more can help keep New
Yorkers wam this holiday season. To learn more, please visit newyorkcares org/coat

Or enter any amount of coats if not listed above

$20 provides a coat to a New Yorker in need

Enter Amount

How many coats would you like to provide?
Select Option

Or enter any amount of coats if not listed above

Enter Amount 0]

$0.00

Contact information

W First Name Last Name
First Name Last Name
Mobile Number Emall
Maobile X006 XXX-XXXX name@example.com
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ASK & THANK YOU — ALL IN ONE

> Humane
Society Text GiveLovel7 to 71777

#GI®INGTUESDAY $10,6;Lp.39-rota|
NOVEMBER 28 g

410,000 Goal -
131 0

Donors Fundraisers

save lives. double
your impact.

Make A Donation

all gifts matched by
| e : 3 PET

Impact  Donors  Comments

UPDATE: For every person making a $25+ donation, Rucker Pet will send you a 15% off coupon to use at any of
their four store locations throughout December! It's their way of saying "THANK YOU" for saving lives!

Imagine a world where every dog or cat receives all the love they crave. All the care they need. All the attention they
deserve. A world where no animal is neglected. Where healthy animals are not euthanized. Where no animal has to
spend one-minute suffering.

It's a great feeling, isn’t it?

Thanks to supporters like you, this dream became a reality for countless rescues this year at HSNEGA! Because of
the generosity of our family of donors, 1500+ at-need animals received life-saving surgery, urgently needed care,
and, most importantly, a second chance at happiness.

This Giving Tuesday, and throughout the Season of Saves, please join HSNEGA in celebrating not only the rescues
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GIVING CHALLENGES

SCHOLARSHIPS, ATHLETICS, PROGRAMS & MORE!

Goal: $25,000
Match: $10,000

MAKE A GIFT! >
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Text wcalumni to 71777
“ Wilmington
College

WC Alumni! Break Your Record!

$26,822.64 1otal

Raised
GOAL: $25,000
Alumni, today is YOUR day to show your love for Wilmington College! Last year on /
#GivingTuesday you came through in a BIG way. Breaking all records and providing CE?/E OOO &DM) "
over 70 gifts totaling in excess of $20,000! This year we have had several Alumni '

come forward and make challenge gift that will unlock as we exceed these goals. By
m

aking a gift of ANY size, you have the ability to make sure that the College receives 7 7
an additional $10,000!

0

0 r 1QF
50 Gifts = $2,000 - Provided by an Alumnus from the Class of 1975 Donors Fundraisers

75 Gifts = $3,000 -
Make a Gift

100 Gifts = $5,000 - Provided by an Alumnus from the Class of 1983
‘ Become a Fundraiser

#GIWING

Impact Teams

Fundraisers Donors Comments

Alumni, today is YOUR day to show your love for Wilmington College! Last year on #GivingTuesday you came through in a BIG way
Breaking all records and providing over 70 gifts totaling in excess of $20,000! This year we have had several Alumni come forward and
make challenge gift that will unlock as we exceed these goals. By making a gift of ANY size, you have the ability to make sure that the
College receives an additional $10,000!

« 50 - Gifts = $2,000 - Provided by an Alumnus from the Class of 1975
e 75 - Gifts = $3,000 -

@ MobileCause



MAKE IT YOUR OWN

| AM THAT GIRL

#GiveAGirlCommunity

$22,635.51 1ota

Raised

425000 Goal = o
153 30

P e indealepre
Donors Fundraisers

Become a Fundraiser

Teams Fundraisers Donors Lommants

Vhen you donate 10 | AM THAT GIRL, you'se gving 2 deeply Spprecaned oift to afl of the Qirls in our community
A Gt for your younQir SaF. For your Glughtise For your niecn. For & studere. For a taacher. For a fighter. For & g
When you support | AN THAT GIRL, you am giving girts T tools they need 1o Tirive 63 leaders and 28 pecpie in todey's workd

1AM THAT GIRL is giving grts the tools ey need % lead iociry with confidence + compassion through our peer-ied local Chapier
POGraET, adp. et metearch-Sacked Currcuium

Give o gt
CONFIOENCE
COMMUNITY
A SAFE SPACE

EMPOWERMENT
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SUMMARY

() Facts and Figures
(') Your Multi Channel Strategy

C) Communication Methods

() ldeas and Examples
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Year-End Giving Thanking and
Strategies and Acknowledging
Campaign Your Donors

Planning
Oo
C}:] Wed, Nov 15, 2018 Wed, Dec 15, 2018
@/ MobileCause Enterasearch termhere. Q. ContactUs  Dashboard MobileCause Academy 11:00AM - 11:00AM -
12:00PM PDT 12:00PM PDT

Live training will familiarize you with core
Training Videos 9 2

elements.

Home » Fundraising Strategies » Fundraising Strategy Videos

Find out essential tips for success in your

account. Fundraising Strategy Videos

LAST UPDATED: SEP 24, 2018 OB:A8AM POT

m MobileCause Academy Classes occur every few weeks and provide you with actionable
=trategies on various topics. Learn best practices for everything from Ticketing design to

Thanks to Days of Giving with experts from our Digital Marke!

Season of Giving Classes

LAST UPDATED: OCT 12, 2018 03:21PM POT

Join us on Fridays for sessions to help you design your Giving Tuesday and Year End
Glving forms and provide a little strategy along the way.

ng Services team and

ining team. For upcoming classes, check the Training calendar.
Tuesday
Fundraising Fridays
2 T " Ye¢ i J f
Strategy VIdeOS #GivingTuesday Growing Your Creative Uses of Ok
Strategies and Donor Database Text Messaging Crowdtunding e
Campaign (August 2018) (June 2018) < g your B Peanito Pake 0em Pacific
ts
Plonning Season of Giving to Donate R
ptember 2018) Classes your
Ambassadors Using
MobileCause to
Communicate
— with Your
F3 Supporters
-
— —
Compelliing Creative Thanking, October 19
12pm Pacifi
Storytelling To Fundraising Acknowledging & 2pm Packia October 26 October 26
Engage Donors Campaigns Using Cultivating 10am Pacific 12pm Pacific
And Boost Gifts Crowdfunding Donors) Using
(May 2018) Templates (February 2018) )f::,ciu:-:‘o Racortia Hiatis et Miaten
March 2018) e and Analytics and Analytics
with Your
Supporters
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/@ MobileCause

THANK YOU FOR
JOINING OUR CLASS TODAY.

E] Work on your campaign with our Digital Marketing Strategy team: http://mcause.us/dmsinfo

pes training@mobilecause.com

0 Customer Support Team // support@mobilecause.com // 888-661-8804 ext. 2



