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USING GOTOWEBINAR
View Full Screen

• Questions not answered in session will be answered in follow up email
• This is being recorded and a link will be sent out after the session

Show/Hide Controls

Ask Your Questions

View Responses from Speakers

Interact with us!
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HELP WITH DEMONSTRATION

Send TEXT280 to 51555

TEXT280

Thanks for joining 
this demo. If you 
are interested in 
Enhanced Text 
Messaging go to: 
http://mcause.us/te
xt
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AGENDA

Using Texting

Getting Subscribers

Text Message Marketing

Sending Text Messages



5 |  Creative Uses of Text Messaging

SPEAKERS

SCOTT COUCHMAN
Training Manager

XANIKA COVINGTON
Digital Strategist

LEAH LIBOLT
Senior Digital Strategist

LINDSEY HIMPHILL
Digital Strategist

COREY BLAKE
Digital Strategist

SARAH BAKER
Digital Strategist
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Registration Poll Results
Are you actively sending text messages using MobileCause?

No 58%

Somewhat 29%

Yes, a few 11%

Yes, frequently 2%
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Class Poll What's keeping you from using 
text messaging more frequently?



USING TEXTING
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Why?
Send Real time updates

Engage with members

Increases participation at events

Increases engagement with emails and social media

Eases stress on staff

Great staff communication tool

Volunteer reminders Announcements

Event Reminders

Direct Communication

Grows your database

Encourages year round participation
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COMMON OBJECTIONS OR CONCERNS
Objections Reality

GENERATIONS
Only the younger generations use texting and 
our supporters are older.

“66% [of Baby Boomers] send text messages.” (Forbes)
73% of ages 50-64 own Smartphones (Pew Research)

LEGAL
I am concerned about the legal requirements 
and issues with text messaging.

MobileCause complies with TCPA Guidelines and MMA (Mobile 
Marketing Association) best practices.

INVASIVE
Won’t my supporters consider us texting them 
invasive?

MobileCause, in compliance with the TCPA, initially sends an 
informative text and always has the option to Opt Out.

OPTING OUT
I am afraid people will opt out of receiving 
messages from our organization.

Texting is just one of many ways to reach your supporters. Keep 
people engaged and you will have a loyal following.

IS IT MOBILE
I don’t have phone numbers or the ones I do 
have, I don’t know they’re mobile.

MobileCause verifies the numbers for you when you upload your 
lists of numbers.

SOURCE How do they know it’s coming from me? Follow texting best practices! Start texts with your organization. 

https://www.forbes.com/sites/kernlewis/2012/11/09/pick-baby-boomers-as-your-target-market-for-the-holidays/
http://www.pewinternet.org/fact-sheet/mobile/
https://support.mobilecause.com/customer/en/portal/articles/2444012-what-are-the-tcpa-and-cell-phone-carrier-requirements-for-compliance-
https://support.mobilecause.com/customer/en/portal/articles/2441234-what-is-the-tcpa-subscription-message-that-is-sent-to-my-list-
https://support.mobilecause.com/customer/en/portal/articles/2441347


GETTING SUBSCRIBERS



12 |  Creative Uses of Text Messaging

42

Thank you for your 
interest in the 
Jackie Robinson 
Foundation, 
complete your sign 
up here: 
igfn.us/f/tea/n

Typical Use



GIVEAWAYS TO GET SUBSCRIBERS

Leah Libolt
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CUDDLE

Sign up for the SF 
SPCA's Cuddle 
Club & chance to 
win a Cuddle 
Experience. Click 
here: 
igfn.us/form/VMrC
Mg

EXPERIENCES
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ENTER

You are one step 
closer to winning! 
Complete your 
raffle entry by 
filling out this 
form: 
igfn.us/form/q0nR
WA

RAFFLES
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DRINK

Thank you for 
signing up! To 
receive your 
complimentary 
cocktail complete 
this form: 
igfn.us/form/cQU-
aQ

EVENT EXTRAS



SUBSCRIBE ON YOUR WEBSITE

Sarah Baker
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SIGN UP FOR INFORMATION

Sarah Baker
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TRIVIA “EASTER EGGS” DURING EVENT

Corey Blake
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Trivia at Event 

ROCK1

30. See the house 
at: 
ryanshouseforyout
h.org.

ROCK2

about $26. A 
donation of $182 
will provide for a 
youth for an 
entire week. 
http://bit.ly/2v1Uk
fH

Ryan’s House For Youth Trivia Question

How many youth have been 
housed through RHFY since Dec. 

26, 2016? 

Text ROCK1 to 51555 for the answer

Ryan’s House For Youth Trivia Question

How much does it cost per day to 
serve a RHFY youth? 

Text ROCK2 to 51555 for the answer



CHOOSE YOUR PATH STORIES

COREY BLAKE
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CHOOSE YOUR PATH

SPOTIT

A bully grabs 
Jimmy's bag 
from him & 
dumps it out. 
Who do you 
talk to? Reply 
ADULT or 
BULLY or 
VICTIM.

Join an interactive story about Bullying. 

Text SPOTIT to 51555 to start 

ADULT

The teacher asks 
for names of the 
victim and bully. 
What do you do? 
Reply 
NAMETHEM or 
DONTTELL.

BULLY

The bully says to 
drop it or you'll be 
next. What do 
you do? Reply 
DROPIT or talk to 
ADULT or 
VICTIM.

VICTIM

The victim 
doesn't want to 
cause any 
trouble. What do 
you do? Reply 
DROPIT or talk to 
an ADULT.



TEXT MESSAGE MARKETING
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HELP WITH DEMONSTRATION

Send TEXT280 to 51555

TEXT280

Thanks for joining 
this demo. If you 
are interested in 
Enhanced Text 
Messaging go to: 
http://mcause.us/te
xt



CAMPUS INTERACTIONS

Lindsey Himphill
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S.A.T. WORD A DAY

Ineffable 
(Adjective): 
cannot be 
expressed in 
words 
Text STOP to 
unsubscribe

Tangible (adj): 
can be touched
Text STOP to 
unsubscribe
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CAMPUS ALERTS

Campus Security: We had 
received a threat to the school, 
but have worked through the 
night to determine there is no 
danger to your children. The 
local police have found no 
actionable concerns and school 
will continue as normal. Click to 
learn more: http://bit.ly/
Text STOP to unsubscribe
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CAMPUS ANNOUNCEMENTS

Hello to all, this is 
the Staff 
Communications
There is candy in 
the HR Managers 
office, come by 
and enjoy some.

Text STOP to 
unsubscribe



ORGANIZATION’S ACTIVITIES

Xanika Covington
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ACTION MESSAGES AND STORYTELLING

OUR Rescue Alert: The 
jump team is en route to 
another big rescue! Please 
send your prayers. Details 
coming soon.

Text STOP to unsubscribe

OUR Rescue Alert: The 
operation is happening in 
10 minutes! We are saving 
20+ kids and arresting 5 
traffickers. Please pray for 
them.

Text STOP to unsubscribe

OUR Rescue Alert: 
Mission success! 26 kids 
saved. All 12 and 13 year 
old boys and girls. 8 bad 
guys arrested. Thanks for 
your support.

Text STOP to unsubscribe
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CALL TO ACTION

The House Tax 
vote could be this 
afternoon. Call UT 
House Members 
NOW and tell 
them to protect 
UT families (202-
224-3121) 
http://bit.ly/2AE07
bs

Text STOP to 
unsubscribe

http://bit.ly/2AE07bs
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UPDATES AND ANNOUNCEMENTS

The date has 
changed but the 
cause remains the 
same! YW3CA’s 
Race Against 
Racism is now 
Saturday, June 
23rd! Register 
today!

Text STOP to 
unsubscribe

Click here to 
register. Join us to 
promote peace, 
justice, freedom & 
dignity for all! We 
hope to see you 
there!

http://igfn.us/vf/Y
W3CA

Text STOP to 
unsubscribe

http://igfn.us/vf/YW3CA


ENHANCED TEXT MESSAGING

Scott Couchman
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MobileCause Fundamentals

Texting and Communications
Thursdays 10am Pacific / 1pm Eastern

Learn how to leverage Texting to reach more of your supporters. We’ll discuss strategies for 
messaging and lists of supporters and take you through the process of sending text 
messages.

http://mcause.us/training

http://mcause.us/training
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Enhanced Text Messaging
• Personalized Messages

• Long Text Messages (280 Characters)
• Form Links and Analytics

This module is an add-on to your existing service. Please contact MobileCause for more information.   http://mcause.us/text

http://mcause.us/text


CLOSING
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RESOURCES
Knowledge Center Articles

Compelling Storytelling To Engage Donors And Boost Gifts

How to Set Up SMS Subscription Keywords

How do I send a text message?

Telephone Consumer Protection Act (TCPA) Fact Sheet for Non-Profits

Digital Marketing Services
Struggling to find the time, staff and resources to create and launch campaigns? Work with our Digital 
Marketing Services!

• http://mcause.us/dmsinfo

https://support.mobilecause.com/customer/portal/articles/2937495
https://support.mobilecause.com/customer/portal/articles/2441236
https://support.mobilecause.com/customer/portal/articles/2441348
https://support.mobilecause.com/customer/en/portal/articles/2495168-telephone-consumer-protection-act-tcpa-fact-sheet-for-non-profits
http://mcause.us/dmsinfo


QUESTIONS?



THANK YOU FOR 
JOINING OUR CLASS TODAY.

training@mobilecause.com

Customer Support Team // support@mobilecause.com // 888-661-8804 ext. 2

For information about the Enhanced Text Messaging add-on: http://mcause.us/text


